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Mr. FITZPATRICK. Mr. Speaker, to many
people, human trafficking seems like an issue
a world away. But, as we’re hearing tonight,
the tragic reality is that it affects children and
communities in neighborhoods across our na-
tion.

This evening, in bipartisan fashion, law-
makers are standing together to address the
continuing need to support anti-trafficking pro-
grams and upgrade our nation’s response to
this crime—both locally and nationally. | have
proudly cosponsored most of the bills we have
debated tonight.

While these bills are important, legislation
alone isn’t the only solution to stopping traf-
ficking or abuse in our country or in the Bucks
and Montgomery county towns across my Dis-
trict. It's the continued interaction and sharing
of ideas between all stakeholders that will ulti-
mately help us address this problem at all
stages—from prevention, to counseling to
prosecution.

To that end, | am proud to represent a dis-
trict that is leading the way in proactive and in-
novative efforts to end trafficking while sup-
porting the individuals it affects. Groups like
Network of Victim Assistance, Bucks Coalition
Against Trafficking and Worthwhile Wear each
contribute to the fabric of victim assistance in
our region, while government and law enforce-
ment organizations work side-by-side to adapt
to the challenges presented by this crime.

Supporting these groups and legislation like
that being considered tonight are vital steps in
the fight against trafficking. | urge my col-
leagues on both sides of the aisle to join me
in voting for these measures and protecting
those most in need in our communities.
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Mr. GRAYSON. Mr. Speaker, | rise today in
honor of Lesbian, Gay, Bisexual, and
Transgender (LGBT) Pride Month, to recog-
nize Carlos Carbonell.

Carlos has more than 15 years of media
and technology experience, and a reputation
for creativity, versatility and innovation across
numerous industries. In 2008, Carlos founded
Echo Interaction Group, one of the nation’s
leading mobile application development com-
panies. Under his leadership, Orlando-based
Echo has built a portfolio that includes more
than 60 apps for Apple and Android devices.

An active member of the community, Carlos
is not only an advocate for the LGBT commu-
nity, but also a leader in the technology, busi-
ness and Latino community. He is often seen
as bridging the gap between these four, some-
times distinct, groups. Carlos was on the
Board of Governors of the Human Rights
Campaign (HRC) and a founding member of
the HRC Central Florida Steering Committee.
He currently serves as the Orlando Tech As-
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sociation’s first President. In addition, Carlos
serves as Editor-in-Chief for Vision Magazine
and sits on the City of Orlando’s Hispanic Ad-
visory Committee.

Carlos has received numerous awards and
recognitions. This year, he received the Gov-
ernor’'s Business Ambassador Award. In 2013,
Carlos was named one of Orlando’s Power
Brokers by the Orlando Sentinel and in 2012
he was selected as one of Orlando Business
Journal's 40 Under 40. HRC awarded Carlos
an Individual Achievement Award for his work
on the repeal of Don’t Ask, Don’t Tell.

Carlos graduated from the University of
Florida with a bachelor's degree in advertising
and an outside concentration in civil engineer-
ing.

| am happy to honor Carlos Carbonell, dur-
ing LGBT Pride Month, for his contributions to
the LGBT, business, and Latino communities
in Central Florida.

——————
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OF 2014
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Mr. THOMPSON of Mississippi. Mr. Speak-
er, | rise in support of H.R. 4450, the “Travel
Promotion, Enhancement, and Modernization
Act of 2014.”

| am pleased that the Energy and Com-
merce Committee made important enhance-
ments to H.R. 4450 during its recent markup,
significantly improving the bill before us today.

Specifically, H.R. 4450 now includes a pro-
vision to enhance accountability of the pro-
gram by requiring Brand USA to establish per-
formance metrics to assess the effectiveness
of its marketing efforts; whether increases in
visitors are due to Brand USA'’s efforts or out-
side factors; and any cost or benefit to the
U.S. economy.

It also includes a provision requiring the
Secretary of Commerce to establish formal
procedures for revising the policy governing
in-kind contributions or resolving disputes
about the value of in-kind contributions with
Brand USA.

These provisions are responsive to findings
in a July 2013 report by the Government Ac-
countability Office (GAO) report entitled
“Brand USA Needs Plans for Measuring Per-
formance and Updated Policy on Private Sec-
tor Contributions.”

Given my strong desire to stimulate new
tourism to the United States, | requested GAO
to examine the effectiveness of Brand USA so
that Congress could be informed as to wheth-
er the corporation was positioned to achieve
its mission.

In that report, GAO concluded that Brand
USA has taken some steps to measure its
performance but has not yet developed a plan
to monitor and evaluate whether its efforts are
increasing travel to, and travelers’ spending in,
the U.S.

GAO also found that there were possible
problems with current valuation methodologies
for in-kind contributions and cited disputes be-
tween the Commerce Department and Brand
USA about whether certain types of in-kind
contributions are allowed under the law.
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For the Federal government’s part, the re-
sources that are provided to Brand USA are
derived from a fee assessed to foreign trav-
elers that Customs and Border Protection col-
lects. Given the well-documented resource
challenges within CBP, | have no doubt that
CBP would welcome the opportunity to retain
more of these funds for its own traveler facili-
tation programs and operations but, as a pol-
icy matter, Congress has said it must go to
this corporation to advertise and promote trav-
el to the U.S.

For its part, it falls to Brand USA to show us
that we made the right call by delivering data
showing how the ad campaigns and media ef-
forts undertaken by this corporation have im-
pacted travel and the overall economy.

The bill being considered today will help en-
sure Brand USA addresses deficiencies found
by the GAO and utilizes its funding in the most
effective and efficient manner possible, as we
extend authorization for the program through
2020.

Because of these improvements to the bill,
| urge my colleagues to support H.R. 4450,

the Travel Promotion, Enhancement, and
Modernization Act of 2014.

——
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Mr. GRAYSON. Mr. Speaker, | rise today in
honor of Lesbian, Gay, Bisexual, and
Transgender (LGBT) Pride Month, to recog-
nize the life of Charles “Chase” Smith, who
passed away on August 28, 2013, at the age
of 41. He left this world, surrounded by his
close family and friends.

Born on April 3, 1972 in Blountstown, Flor-
ida, Chase is a graduate of Hardee High
School and Barry University. Chase was suc-
cessful in many areas of his professional life.
After hand-writing letters to every voter in
Wauchula, he was the youngest person ever
elected to the City Council at the age of 20.
He served three four-year terms on the City
Council, before moving to Orlando and work-
ing as Commissioner Patty Sheehan’s Aide for
seven years. Chase was beloved by the
neighborhood and business people he worked
with. He was Commissioner Sheehan’s con-
fidant and friend.

Chase moved from City to County Govern-
ment where he was an Aide to Orange County
Mayor Theresa Jacobs from 2011 to the time
of his death in August 2013. Mayor Jacobs
appointed him to be Orange County’s first
Ombudsman. Chase’s personal integrity and
work ethic enabled him to excel in the posi-
tion.

We will never forget Chase’s beautiful smile,
compassion for those less fortunate, and abil-
ity to rock an Easter Bunny costume. He was
a proud gay man and fashionista, frequently
giving his boss, Patty Sheehan, fashion ad-
vice. He loved wearing bow ties and deco-
rating for Halloween and Christmas.

Chase was a lifelong Democrat, but worked
well with people from all party affiliations. He
was the very definition of a public servant
Chase loved public service with his whole
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